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ABSTRACT 

The impact of retail marketing strategies in Karimnagar district, Telangana, reflects the dynamic 

interaction between evolving consumer preferences and localized marketing efforts. As a region with 

both urbanized towns and traditional rural pockets, Karimnagar presents a unique case for analyzing 

how retail strategies influence buying behavior across diverse demographics. In urban areas of the 

district, modern retail practices such as digital promotions, visual merchandising, and loyalty 

programs have gained traction, especially among younger and tech-savvy consumers. On the other 

hand, in rural and semi-urban areas, retail strategies are more dependent on relationship marketing, 

word-of-mouth, regional language communication, and product affordability. Retailers in 

Karimnagar have begun adopting a mix of traditional and digital strategies to penetrate deeper into 

the market, driven by growing internet access, mobile usage, and rural development initiatives. This 

study explores how different strategies—like in-store promotions, seasonal discounts, influencer-led 

campaigns, and community engagement—affect consumer awareness, brand recall, and purchasing 

decisions in the region. 
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